
SPRING/SUMMER 2022 YARN TRENDS

34 Twist October/November 2020

The staging of  the 54th Filo as a physical 
show was a bold move, the decision 
being weighed carefully after extensive 
consultation on safety in the context of  
Covid-19. Held on 7-8 October, the fair 
took place for the first time at MiCo, the 
modern Milan Convention Centre, which 
enabled plans for social distancing and 
other safety measures. 

Decisions made about arrangements 
for visitor and exhibitor safety evidently 
satisfied those attending. The verdict 
was positive, sometimes after initial 
misgivings, with praise for the advantages 
of  (distanced) personal contact with 
buyers and potential customers even if  
restricted by international circumstances. 

Most exhibitors, 70 in all, were from 
Italy, with others from elsewhere in 
Europe, such as Fein-Elast (Germany), 
Safilin (France), and Spoerry 
(Switzerland). A handful of  companies 
were prevented from attending because 
of  Covid travel restrictions, notably from 
Greece, Portugal, Turkey and Spain. 

“The 54th Filo edition revealed the 
number of  visitors to be higher than 

expected, foreign visitors too, especially 
from France,” said Paolo Monfermoso, 
the Filo general manager. “Within the 
yarn industry, this Filo represented the 
first chance to come back to the physical 
fair and it has re-affirmed the will of  
companies to re-start, the desire to meet 
each other again.”

There was renewed interest in eco and 
sustainable yarns, a feature Filo has set 
out to make its own. Exhibitors stressed 
continued efforts to create new designs 
and qualities, with the considerable 
subtext of  sustainable production and 
importance of  traceability of  fibres and 
yarn. This was further underlined by the 
FiloFlow initiative, which seeks to explain 
to the industry the progress made in 
sustainable issues, and which most of  the 

exhibitors are said to have joined. 
On show was Biofusion, the new 

GOTS-certified yarn from ICA (I Cotoni 
di Albini), made with a blend of  organic 
American cottons including Supima and 
Upland. The yarn can be traced from field 
to point of  sale using forensic science 
techniques developed by Oritain.

Yarn collections being presented were 
for spring/summer 2022, and stock 
service is proving an indispensable 
feature of  the new season throughout 
the piece. Companies like Linsieme Filati 
stressed that all its articles are backed by 
stock service for both linear and fancy 
designs, in linen, viscose, polyester and 
lamé, with crepes and opaque, laminated 
and flamed effects, in counts from Nm 
4.500 to 40.000. 

Ilaria, famous for fancy yarns for 
knitting and weaving, also emphasised 
its stock service-supported collections. 
The company produces special yarns in 
natural, noble and man-made fibres on its 
own machinery.

Jacopo Bruni, Ilaria’s export manager, 
spoke of  the current trading situation to 

Stepping forward
Filo bucked the trend across Europe with the return of its physical trade fair in October.  
Janet Prescott assesses the key themes to emerge from the show.

‘Stock service is proving 
an indispensable feature 
of the new season’
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Twist. “Over the past months we have 
grown used to video conference calls and 
dealing from afar with the world, and I 
doubt if  it will soon be over,” he said. 

“A physical presence is better but we 
have to do what we can in the situation at 
present. Filo was good, even though the 
vast majority couldn’t show up; but this 
year must not be taken into comparison 
with whatever we consider normality. The 
fairs will go well in the future, once again, 
after this pandemic.”

Trends might not be the preferred 
word of  Gianni Bologna, Filo’s master 
designer and interpreter of  movements in 
the aesthetic sphere in the much studied 
design areas. He prefers a more holistic, 
less prescriptive approach. Colour cards 
and universal trends are no longer so 
important, as he identifies a current need 
for pause and consideration in present 
circumstances, speaking of  a move in the 
aesthetics of  top-notch goods to ‘silent 
luxury’, indicating the power of  more 
restrained approaches. 

Bologna chose the heading ‘Chromatic 
Reflections’ to drive his thoughts for 
the new season, using the spectrum of  
individual important colours: yellow, from 
shades of  raw fibre to golden shine in 
visible twists and lightweights; the blue of  
denim couture and cultural significance; 
red, the colour of  fire, emotion and blood; 

and non-black, described as primordial 
dark with paradoxical ‘totality of  colour’.

Emerging themes included contrasts 
of  synthetic and artificial yarns used for 
vitreous effects; and plastic yarns working 
with natural fibres. Fabrics are free 
from extreme decoration but expertise 
is respected in techniques like jacquards 
and yarn dyes, and in very fine wool and 
blends such as linen / cotton. 

Other effects encompass false plains, 
with rough, not glossy, silks, and 
lightweight warp and weft. Rusticity and 
raffia effects make for a rough surface. 
This is contrasted with elegant looks in 
Cool Wool yarns, which have smaller, 
smoother bouclés.

Designers were keen to point out 
ethical and creative decision making. 
Eco-conscious Marchi & Fildi, developers 
of  Ecotec, described warm natural 
colours as harmonising with outdoor life. 
It displayed new shiny viscose, said to 
be sustainable and traceable, along with 
Phoenix, a 100% GRS yarn in 50% Ecotec 
cotton / 50% Ecotec polyester. 

Annalisa Garizio, Marchi & Fildi’s 
marketing manager, reported that Filo 
had been successful for the company, 
seeing more customers than expected 
despite pre-show reservations, adding that 
“face-to-face wins over online contacts and 
distance orders.”

Other eco innovations came from Filidea, 
which is spinning European linen using 
the cotton process in 70% linen / 30% 
cotton blends and vice versa, with low 
environmental impact,  and combining 
with man-made fibres. 

Südwolle Group’s latest designs deepen 
its approach to eco creativity and technical 
results. These include Flegrei, a Nm 32/1 
crepe made of  60% responsibly managed 
Danufil Deep Dye viscose / 40% wool; 
and a smart protective yarn in 86% wool / 
14% Resistex Silver, which has pure silver 
antibiotic properties.

Monticolor, whose slogan is ‘Colors for 
Life’, created a new yarn family group 
named Organic Weaving, with certified 
organic cottons for warp and weft weaving 
use, featuring compact yarns for single 
thread weaving ranging from long staple 
pilling-free twisted voile, to a variant for 
velvet. FeelFine is 100% long fibre organic 
cotton that is GMO-free, GOTS-certified, 
soft on the skin, and compact but light. 

“Filo was very positive to be able 
to meet our customers again,” said 
Monticolor partner Alberto Corti. 
“Meeting in person helps to understand 
customers’ needs. We had an excellent 
turnout and quality brands at our stand. 
Our Goodwool – organic cotton with 
mulesing-free wool – captured the 
interest for inter-season fabric structures.”

(Left to right): New shiny viscose from Marchi & Fildi; Flegrei, a Nm 32/1 crepe made of 60% responsibly managed Danufil Deep Dye viscose / 40% 
wool, from Südwolle Group; yarns in certified organic cottons from Monticolor’s new Organic Weaving yarn family group. 
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