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Highly individual 

yarns with flashes of  diamond glitter, using 
viscose/wool and wool/nylon combinations. 
Polyester was chosen in metallic colours like 
dramatic gold and silver from Assoc Textiles 
of  Belgium or Orteks, with little points of  
light in 60% cotton/40% polyester. 

Key colours included ubiquitous blues, 

‘Cautiously optimistic,’ was how Filo CEO, Paolo Monfermoso, described the prevailing 
feeling at this latest session of  the premium yarn show. As ever the emphasis was on rich 
natural fibre blends with the individual touch. Janet Prescott reports from Milan. 

The 41st edition of  Filo in Milan (March 
5-6) was centred on the individual, under 
the title ‘Username: Filo.’ This theme 
highlighted the way fashion is carving out 
various niches for high quality design and 
product in respect of  provenance, levels of  
creativity and technical expertise.  

Filo lived up to its reputation as an efficient 
show for placing orders, despite a public 
transport strike on the first day. All items 
provided in its staging were carefully sourced 
from Biella and northern Italy, chosen as the 
best in class to underline the show’s focus on 
quality and business, which is its USP. 

Filo has carved out its place in the fashion 
chain, showing quality yarns in an edited 
setting, that manage to bridge several 
seasons simultaneously, responding to 
the demands of  the trade. A continuous 
revolution means more attention to the 
evolution of  colours, yarns and styles, 
combined with the need to mark out the 
individual features of  each offering. 

The wizard of  Filo, trend area designer 
Gianni Bologna has the knack of  making a 
diffuse and varied offer into a coherent story, 
picking out the individuality of  each mill and 
design approach. In this case it emphasised 
the originality of  the season by playing with 
the concept of  the wearer and buyer’s unique 
taste. He highlighted ‘the central role of  the 
individual in the time of  social networks’ 
by picking ‘Username’ as the starting point. 
“Once social ‘intoxication’ has ended, the 
individual finds a central position once more, 
focused more than ever on its own individ-
uality,” Bologna explained. 

The colours and yarns for autumn/
winter 2015/16 continue to exploit the 
art of  blending various fibres. The most 
notable were 50% cashmere/50% cotton, 
15% cashmere/85% wool, 30% Lurex/70% 
silk/cotton and 20% cotton/80% wool. 
Such blends showed how technology can 
put together fibres which were previously 
difficult to combine, to make something often 
greater than the parts.  

Alpaca, cashmere, mohair and Merino wool 
were mixed with polyester, as the trend for 
combining precious fibres with synthetics 
continues. This is not so much cost driven, 
but chosen to lend the yarns particular 
qualities - knops, metallic shine, stretch 
or bright unusual colours. Ilaria showed 
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from pale to rich navy, alongside a rather 
subtle palette of  mineral hues enlivened 
by bright pink and floral greens, as seen at 
Cotonificio Olcese. Tweedy looks were seen 
in wool yarns with brightly coloured knops, 
as at Knoll. 

Spoerry’s cotton yarns and mixes made 
the most of  long staple cotton and high tech 
treatments to take the fibre into the winter 
market. Cotton featured strongly in new 
constructions with animal fibres, for a soft 
but strong yarn especially in jersey knits with 
interesting textures and handles. 

Knitwear continues to lead the way, a fact 
underlined by yarn exhibitors. Chenille looks 
were presented by GTI. Plush, brushed 
yarns, mohair looks with airy, fluffed up 
aspects and tiny bouclé effects were all on 
show. Polipeli featured camel hair, alpaca and 
vicuña, pure or blended with wool, silk and 
viscose. The Italian spinner also presented 
fancy yarns in bouclé constructions, hollow, 
blown and cut yarns. 

One of  the most spectacular stands was 
Lurex, whose ‘yarns made for designers’ will 
appear across the couture and fashion week 
collections in the various capitals next season. 
These yarns are extremely technical. Glaze 
transparent effects in 65nm ranged from 
rose, pale pink, ocean blue and pistachio to 
Wedgewood blue, lavender, canal blue and 
violet. These shades led the field, together 
with transparent ecru. 

Garish fluorescent tones in green, turquoise, 
yellow, tangerine and red were eye-catching, 
as well as a bright white snow.  Iridescent 
effects gave another dimension. Lurex 
presented snow pink, green, fluorescent and 
pearl shades, with metallic and dye resistant 
glazes for polyester, wool/nylon, cotton and 
viscose in silver, Afghan gold and steel grey.

There is an increased concentration on 
knitting across the board in the fashion 
area. So many of  the fabric prototypes 
featured lightweight, soft or more 
substantial jerseys in mixes, marls, marble 
effects and random patterns.  

Weaving yarns, however, are traditionally 
important at Filo. Botto Poala focused 
on silk for summer and winter. Yarns on 
display included heavy weight silk, mélange 
woollen spun wool and ultrafine worsted 
58% silk/42% wool. Silk, superfine wool and 
cashmere came in iridescent colours. The 
women’s collection included luxury yarns 
enriched by Zegna Baruffa and Chiavazza. 

Camenzind + Co spun silk with nep 
and ribbon effects noted the increased 
demand for knits. ‘Silk is subject to reduced 

availability,’ I was told.  ‘That is a good 
thing, as it’s a premium product again.’  
Luxury royal cashmere and silk was shown 
by Servizi and Seta. 

Pure natural fibres at Annitex di Anna 
Garavaglia included marbled 100% 
linen, silk/cotton or cotton/polyester 
with small thread decorations, single 
twisted for knitwear and weaving. 
Shetland looks are popular for 2015/16 
as a vehicle for colour and texture. 
Com.I.Stra presented wool versions with 
some polyester and polyamide. 

There were many chic woollen yarns 

in deep brown shades enlivened with 
brights like orange or yellow and 
different colours twisted together to 
interpret the re-worked rustic look for 
urban wear. 

The positive mood of  2014 was 
maintained at Filo, with CEO/manager 
Paolo Monfermoso describing ‘an 
atmosphere of  cautious optimism.’ 
This was the prevailing feeling, as 
the interesting yarns on display and 
positive market movement are being 
warmly welcomed by the professionals, 
accompanied by careful evaluation. 

‘Tweedy looks were seen in wool yarns with 
brightly coloured knops’
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