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Preview of the 42nd edition of FILO 
 
 
FILO, the International fair of yarns and fibres, presented its 42nd edition at the press conferences in Biella 
and Milan. 
Paolo Monfermoso, manager of FILO, opened the meeting by stressing the values that are the foundations 
of the fair: «The aim of FILO is to offer the exhibiting companies and visitors increasingly improved services, 
following the principles of effectiveness, concreteness and professionalism which have characterised us 
since the first edition. Today, in an economic climate with a slow rate of recovery, the businesses must be 
able to promptly seize all the opportunities for growth opening on different markets. In order to attract 
increasingly qualified buyers at the fair, FILO maintains fruitful collaborations with regional and National 
institutions. For example, thanks to the agreement with the Ice Agency, operating for a number of years, we 
have the possibility to host delegations of foreign buyers coming from countries of special interest for the 
exhibitors, and in some cases given by the companies themselves. With regard to FILO communication, 
since the beginning 2014, a new “work instrument” has been placed at the disposal of exhibitors, the press, 
visitors and qualified operators: FILONewsLetter, through which we can constantly interact with the 
protagonists of FILO. The same website www.filo.it has been redesigned to make it more “user- friendly” 
and interactive for visitors. Finally, today we have previewed in exclusive for the exhibitors our product 
development proposals: for the 42nd edition of FILO they are inspired by the “Perpetual Motion”, the same 
perpetual motion that is applied to the pursuit of quality and innovation that  characterize the companies 
exhibiting at FILO ». 
 
Gianni Bologna, FILO creativity and product development expert, illustrated the macro-trend and product 
development proposals for the 42nd edition. Explains Bologna: «those, which were once defined as “trends” 
have increasingly short life: they are, instead, a  processing “continuum” and, as a consequence of their 
nature, tend to move in a short (even shorter) cycled orbit, thus becoming even more striking and slower, at 
the same time. On the other hand, having abandoned the symbolism of clothing worn on the body, which has 
become in a certain way too ”external”, the desire for permanence is fulfilled by resorting to “interiorized” 
symbolism which cannot be cancelled like tattooing, piercing or plastic surgery. These are probably the true 
“new clothes”, because if fashion is a rotation of the possible, the  “speaking” body, the language of the skin 
and limbs represents maybe the only remaining possible fixity.  The textile themes of the 42nd FILO edition 
are inspired by this macro-trend and are transformed into yarns,  following what I called “the language of 
movement”» 
 
The appointment with the 42nd FILO edition is for October 8 and 9, 2014 at the Le Stelline Congress Centre, 
Milan (corso Magenta 61). 
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