BIELLA FOCUS

Belief in
the future
Can family loyalty, overseas partnerships, government support, and high-tech
investment help Biella’s textile industry turn the corner? Janet Prescott reports.

The international reputation of Biella as a centre for
the production of high-quality, fashionable yarn and
fabric, both worsted and woollen, was highlighted in a
special tour of mills of great reputation shortly after
Filo (October 8-9). Journalists representing publications
in the UK, China, Germany, Pakistan, Italy and Spain
participated in a run-through of the qualities and
present conditions which have enabled the survival of
spinners and weavers in this highly competitive world of
textile manufacturing.
Biella, functioning on the international stage for
hundreds of years, remains synonymous with the
treatment, spinning and weaving of high-quality wool
and other natural fibres. The water in the region remains
an asset. It also has the advantage of being supported by
the Piedmont region (within which Biella is one of the
eight provinces); the Biella textile organisations; Filo;
and the Italian Institute for Foreign Trade (ICE).
Traceability and certification is high on the agenda
since some of Biella’s spinners have built additional
plants in Eastern Europe which they endeavour to fully
integrate with their ethos.
Marchi & Fildi, still a family firm, and a leading
international company, is a famous producer of
multifarious yarns, including technical, knitting,
weaving and upholstery yarns. It produces both
traditional and modern yarns made from materials
such as wool, cotton, flax and silk, with total volumes
up to 11 million kg per year. With 350 employees
there are various centres in Italy and also production
in South America.
The company also has a large spinning plant in
Turkey, enabling ring spun worsted and woollen
systems, and an emphasis on yarns for the future.
But of great importance, said Giovanni Marchi, the
Marchi & Fildi director, is the spinning unit in Biella
that carries out project engineering, and where new
products are developed. Marchi & Fildi produces its
pioneering Ecotec yarns here, made from recycled
cotton and other materials, while sustainable practices
underline the emphasis on workers’ health.
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The iconic Reda brand at its mill in Biella.

Yarn spinning at Safil.
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Marchi & Fildi yarns in varied colours.

Garments created using Safil yarns showcased at Filo.

‘Ultra-modern yarns in wool, cashmere, cotton
and recycled materials, as well as highly traceable
designer cloths, are transforming the game’
Safil has celebrated 60 years in business
this year. The company is run by two
energetic brothers – chairman Alberto
Savio and CEO Cesare Savio – who are still
steeped in the ways and vision established by
their distinguished father, Fernando Savio.
Technical fibres, including Coolmax, are
blended with natural fibres, primarily wool,
silk and mohair, to enable easy care. The aim
is to add performance, regarded as essential
for the modern trade, such as mohair with
temperature-regulating properties.
As specialists in Merino yarns as well
as mohair, Safil can blend fine wool with
polypropylene to produce a low specific
weight which does not absorb moisture.
Merino / cotton yarns are produced for
summer, offering moisture-regulating and
quick-wash, easy-drying and soft qualities
for activewear. As well as its plant in Biella,
the company has 500,000 sq feet of space
in a highly efficient modern factory in
Bulgaria, built to minimise environmental
impact, producing worsted yarns for knits,
weaves, protective clothing and sportswear.
Reda, a fourth-generation company,
is a famous name at the pinnacle of
Italian worsted weaving. It presents new
collections to customers twice a year,
proposing on average an astonishing 2,500
fabric variations, with attentive reinterpretation of the most classic of tailoring
designs taken up by the most trendy
designers. Regular investment in new
technology is immediately evident, seen in

the warping department for instance, where
many machines are operator-less.
“We try to move people off boring jobs,
and put people where they can use their
brains,” said Fabrizio Goggi, the Reda
communication manager. Wool is shipped
from Australia to Italy for processing. In
addition, Reda owns three farms in New
Zealand, though according to Goggi the
substantial output of these farms would
only last Reda one week. Reda cloth is
completely made in Italy along the whole
chain of production. One of the most
arresting sights during the tour was the
extraordinary facility of Reda’s yarn store
stacked vertiginously high. Control of
this massive stock, which also includes
cashmere and silk, is carried out every
week, to meet the exigent demands of
modern lead times.
The Drago woollen mill is run by the
Drago family, who control the whole
production from beginning to end, and
have a sophisticated laboratory for testing
yarn and raw materials before spinning and
weaving. There was a particular reason for
us to be there, as Drago has developed an
app, seen at Milano Unica and launched
in Shanghai, which can ‘read’ a colourful
Drago garment label on a phone screen,
and produces an animated video about
the fabric. For instance, Fitz Roy is a new
capsule collection made from Patagonian
organic wool with a highly technical
windstop membrane and water-resistant

Demonstrating the fineness and strength of a
wool yarn freshly spun at Drago.

finish. Information about the fabric plays
out on screen to the purchaser, through
an augmented reality system. Other labels
play a company video explaining brand
values and technology. This innovation has
produced great interest.
These Biellese companies, notwithstanding some established, large-scale
production in Eastern Europe and
elsewhere, are determined to keep their
industry, which is slick and modern, at
all costs. Certainly, the proximity of the
old town of Biella serves as a constant
reminder of this aim. The overriding
message is that Italy is proud of Biella, its
setting, the mountains, the culture and the
produce – food as well as textiles. Ultramodern yarns in wool, cashmere, cotton
and recycled materials, as well as highly
traceable designer cloths, are transforming
the game. The aim is now to bring it to the
attention of the world.
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