
40th Edition of FILO: an anniversary of success 

The 40th Edition of FILO, the international fair  of yarns and fibres, closed today on a positive note. 

In  the  edition  that  celebrated  the  twentieth  anniversary  of  FILO,  the  events  for  the  important 
anniversary were in line with concreteness and professionalism all centred around not only on the 
results achieved, but also on the objectives for the future. This concept was reiterated by Paolo 
Monfermoso, manager of FILO, “The twenty years of FILO have been a starting point towards 
new objectives  and new challenges.  Even in  this  edition  we  have continued in  the  pursuit  of 
“controlled expansion” which allows us to add new exhibitors to every edition. This strategy has 
met with the consensus of both exhibitors and buyers, as was illustrated by the climate of these 
two days of the event. The final data confirms that the visitors of the 40th Edition of FILO are in line 
with the October edition of  last year. This is natural for a business to business event characterized 
by very high level collections proposed by our exhibitors and by the presence of Italian and foreign 
buyers who are highly qualified and with very clear ideas, as often underlined by the exhibitors.” 
“Youth”  was  the  theme  of  the  40th  Edition  of   FILO.  Gianni  Bologna  dedicated  his  product 
proposals  and the decorations of  the trend area to this  theme. The theme of  youth  was  also 
discussed  at  the  inaugural  round  table.  According  to  Marilena  Bolli,  President  of  Unione 
Industriale Biellese, “First of all youth is a psychological state, the ability of looking at the future 
with the virtues of what we have been taught and passed on from our ancestors. Today’s challenge 
for textile companies is to keep the chain in tact because this is our heritage and because “fashion” 
without a strong manufacturing sector is only an empty box. To do this we have to base ourselves 
on some key concepts such as reciprocal regulations, internationalization and safety. To render 
these actions of safeguarding the chain more efficient, we must not only act on European and 
Italian institutions, but also address ourselves directly to the final European consumer in order to 
have him on our side in the battle against counterfeiting and safeguarding our health.” This was the 
road map traced by President Bolli  and backed by the other speakers at the meeting: Claudio 
Marenzi, President of  Smi, and Mauro Rossetti, Director of the textile health association “Tessile 
and Salute”. In his message Carlo Calenda, deputy minister of economic development, reminded 
us that the textile-clothing sector “is a symbolic sector. The globalization tremors hit this sector 
unlike any other, proving that despite the international and political difficulties our manufacturing 
still remains important for the growth of the country.” 

As for internationalization, the new services and initiatives provided by Ice have been particularly 
efficient.   This was underlined by Ines Aronadio, “Ice would like to be the export office of Italian 
firms, especially the smaller ones that have greater difficulty in fully understanding the dynamics of 
foreign markets, especially those geographically distant.” 

On the evening of the first  day,  there was a ceremony awarding companies  for their  constant 
presence at  FILO, allowing this event  to conquer the unique role of  business to business fair 
dedicated to the product on the international scene. The awards were given by  Pier Francesco 
Corcione,  Director  of  Unione  Industriale  Biellese,  “In  celebrating  the twentieth  anniversary  of 
FILO,” he affirmed, “ our gratitude obviously goes to our exhibitors, especially those who have 
followed us from the beginning. It is not by chance that it was the entrepreneurs  who proposed the 
idea of a yarn fair. This is how FILO was born and how it developed around some entrepreneurial  
concepts such as the quality of the products exposed, professionalism and efficiency.” The awards 



went to Carlo Enoch, Cesare Savio and Filippo Dagostino. Gianni Bologna was awarded for his 
creativity in elaborating the product  proposals in these twenty years of  FILO. Recognition was 
awarded to the firms present in all of the forty editions of FILO, namely,  Botto Poala, Cotonificio 
Roberto Ferrari, Marchi & Fildi, Pozzi Electa, Safil and Vimar 1991. The companies present for 
more than thirty editions also received recognition such as Davifil, Filati Buratti, Fil Man Made and 
Techfil, Ghezzi, Gruppo tessile industriale, Ilaria Manifattura Lane, Linificio e Canapificio Nazionale 
(Marzotto Group), Filatura Pollone and Lurex. A special award was given to the English journalist  
Janet Prescott for her professionalism in following every edition of FILO.

In addition to the results reached in the forty editions of FILO, the satisfaction for the work done in 
this edition can be found in the comments of the exhibitors. 

Cesare Savio – Safil, “We had a good amount of visitors, both from Italy and abroad, especially on 
the second day. The novelties we introduced in this edition were particularly appreciated, namely, 
the technical yarns made with special fibres both synthetic and natural.”
A similar comment came from Nicoletta Meriglio of Botto Poala,  “We are very satisfied with the 
two days at  FILO, especially because the autumn edition is usually not our season. Among the 
novelties we presented, there were cordonettes of wool and silk and linen and wool.”
A very positive comment came from Angelo Della Porta of  Pozzi Electa, “We are very satisfied 
because we had a good number of visitors, not only our usual customers. Everyone seemed to be 
very qualified and concrete. As usual,  we presented some new blends which were very much 
appreciated.”
Roberto Barbavara of Vimar, “For our company these have been two very positive days. We met 
many buyers, in part our consolidated customers, but also several new visitors, above all  from 
abroad.”
Alberto Enoch of Servizi e Seta underlines “how in these two days we worked very well,  in a 
positive climate and with an excellent number of high level buyers, in particular those from France. 
However, the foreign visitors, who visited our stand, were high level buyers especially those from 
France. The most appreciated products were those of the Opacum array, opaque silk yarns with a 
decidedly western flavour.”
Roberto Rimoldi of Filatura Luisa agrees, “We had a good flow of visitors on both days, especially 
among the English and the French. Our leading product is an “inserted” yarn,  which we called 
Rainbow.”
Vincenzo Caneparo of Davifil confirms the positive trend of the event, “it is a fair that has reached 
a very high standard. It is enough to leaf through the catalogue or look at the buyers in the stands 
to realize that we are dealing with the cream of the textile system, both Italian and international.  
For what concerns our firm, just like FILO, we are also celebrating our anniversary, forty years of 
business activity. In our collection, natural yarns prevail, a consolidated trend that denotes how 
greater  attention  is  given  by  the  final  consumer  to  quality  products  and  products  that  are 
ecologically sustainable.”
Mariarosa Dissegna of  Marchi  e Fildi  underlines that,  “We have had visitors  above all  Italian 
buyers, more than foreigners. Among the novelties that we proposed, I would like to cite the yarn 
from our company Filidea which we have called Morse 30.1 and it is a cotton viscose acrylic yarn. 
Its peculiarity is that by dyeing only one component, a melange effect is obtained.” 

Roberto Belloli of Antonio Aspesi confirms the vocation for research on the part of his company. 
In this edition of FILO, his company proposed a taslanized viscose yarn, which is very lightweight 
and protects from UV rays.  



Paolo Benelli of Elasten is satisfied with “the very good flow of continuous visitors during the two 
days of the event.  Our yarn in hemp linen ramie was particularly successful. It is a product which 
we are very fond of and for which we are working to patent and the possibility of labelling it on the 
finished garment for its high quality.”
Bertrand Hogg of Lurex agrees that “there has been a good flow of visitors, maybe more than in 
the last edition. We have been present at FILO for very many years and here we meet our Italian 
customers, who are consolidated and who appreciate very high quality products. The novelty for 
this edition is the introduction of pastel colours for our Ena yarn.” 

The 41st edition of FILO will always be held at the Le Stelline Congress Centre in Milan on the 5th 
and 6th of March 2014. 
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