
40th Edition of FILO: a tribute to youth

Today the 40th Edition of FILO, the  international fair of yarns and fibres, opened at the “Le Stelline” 
Congress Centre in Milan.  
This is  a special  edition celebrating the 20th anniversary of FILO, the only  business to business fair 
dedicated  to  yarns  and  materials  of  excellence.  The  celebrations  for  this  “important  event”  have  not  
changed the character of the fair inspired by concreteness, professionalism and efficiency. Besides being a  
significant achievement, the “twenty years” of  FILO, is considered a starting point towards new goals and  
challenges by the organisers.

To reiterate the thrust towards the future, the theme chosen for the 40th edition of FILO is “youth”.  From 
the concept of “youth”, the participants at the inaugural roundtable of the event gave an impression which 
encompasses the chances of growth, knowing how to take opportunities, the ability to innovate and renew 
as well as accepting the challenges of markets which have become even more complex.  

There  is  an  immediate  echo of  this  in  the  words  of  Marilena  Bolli,  President  of  Unione  Industriale 
Biellese, “The excellence of fabric, clothing and Italian textiles around the world has its roots here in the 
the daily challenge faced every day by spinners. It is the challenge of creativity and innovation which is the 
first “building block” for creating a finished garment and there is also the challenge of being competitive  
with unique characteristics in respect to international competitors,  taking into consideration diminished  
profits  and  the  difficulties  of   streamlined  companies  which  must  invest  in  the  best  strategies  of  
internationalization. Even if the data coming from the spinning sector has continued to show a negative  
trend  in  the  first  few  months  of  2013,  I  am  convinced  that  betting  on  quality,  research  and 
internationalization is now more than ever the right choice. It is a complex and expensive strategy that can 
be enacted thanks to systematic action between companies and the private and public sector. We are not  
asking  for  “privileges”  but  a  simple,  rapid  and  concrete  reduction  of  the  burdens  impeding  us  from 
competing on an equal basis with world competitors.”

Claudio Marenzi, President of Smi, firstly explains the economic condition of the Italian textile-clothing 
sector, “In these last few years of recession our productive chain has been seriously eroded.  In the last five 
years more than 60,000 jobs were lost and 10,000 companies out of  60,000 closed. The overall turnover,  
however, thanks to exports, has never gone below 51 billion euro (in respect to the peak of 56 billion euro)  
and the commercial balance of the sector has always been positive. In 2012, for example it was equal to over  
8.7 billion euro with a growth in respect to the preceding year.” Marenzi insists on the strong point of our 
fashion system, “It is often forgotten that the basis of success of  Made in Italy products is that  there is a 
productive chain that constantly contributes to supplying new, extraordinary, innovative creative solutions 
for the final results, capable of absorbing the continuous shock waves given by an economic picture which is 
constantly changing. All of this, I repeat, is the fruit  of the work and collaboration of the entire chain which 
unfortunately is not always sufficiently appreciated by those who are responsible for defending and promot-
ing  products Made in Italy or, to tell the truth, at times not even by those who are at the end of the chain.”



The doctor fighting disease is  surely looking at  the future.  In this light,  Alberto Costa,  oncologist  and 
President of  Gomitolo Rosa , explained the values and the goal of this initiative, “Those who have been 
touched by breast  cancer,  either  personally or  through a loved one,  know how important  psychological 
support can be with human solidarity and the warmth of sympathy  towards a person who has been affected.  
When I was told that in Biella the growth of ovine meat has brought a significant increase in the number of  
sheep raised, with the direct consequence of an excessive amount of wool available, I had the idea of using  
this so-called “waste” material for a useful cause. This is how it started with the soft pink flat balls of wool  
yarn  “gomitolo  rosa”  recalling  a  breast.  The  proceeds  of  their  sale  is  donated  to  the  various  cancer  
associations supporting women who have breast cancer. Through the pink balls of wool there is a beautiful  
and significant cycle: the women who buy and use the pink balls of yarn concretely affirm the values of  
respect for life and the environment because the excessive wool, considered a waste product and rubbish, is  
transformed into something useful  and re-usable.  At  the same time,  they give indirect  comfort  to  other  
women who are living through this difficult moment.”   

It is not only through the symbolic sphere that there is a relationship between health and textiles.  Mauro 
Rossetti,  Director of the Association of Textiles and Health explains,  “The Association of Textiles and 
Health has been involved for years in achieving three concepts. Firstly, sustainability, which is not only a 
theoretical affirmation,  but has perfectly measurable concrete aspects like, for example, the impact on the  
health of consumers. Secondly, the productive chain, because only knowledge of the entire cycle can enable  
health  safety  for  the  final  consumer  by  giving  him  the  possibility  of  informed  consumption.  Finally,  
transparency, because only the complete transparency of all of the firms composing the chain can achieve the 
management of the complex problems regarding health and the environment.  Today, thanks to its activity, 
The  Textile  and  Health  Association  underscores  companies  and  entire  chains   of  the  Made  in  Italy 
production,  guaranteeing  the  health  of  consumers  and  sustainability  in  contact  with  Greenpeace,  thus 
differentiating these companies from their international competitors.”
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