
FILO: A success for the 38th edition

The 38th edition of FILO, the International exhibition for yarns and fibres, closed today with 
a surprise visit from the president of Confindustria Giorgio Squinzi. 
Squinzi visited the fair accompanied by the manager of FILO, Paolo Monfermoso. The 
president of Confindustria admired the collections of yarns exhibited on the stands and 
praised “the entrepreneurial ability based on product innovation, which starting from the 
textile district has involved the entire sector of Italian spinning. The growth potential of our  
country is undoubtedly tied to the success on the domestic and international market of 
firms like those participating at FILO, which are primarily small  and middle sized firms 
representing the backbone of Italian industry.”

The success of  the October 2012 event  of  FILO is  very satisfactory ranging from the 
growth in the number of exhibitors, reaching more than eighty, to a good flow of visitors 
thanks to the initiatives of the communication campaign undertaken by the organizers in 
some  European  countries  of  particular  interest  for  the  exhibiting  firms.   As  Paolo 
Monfermoso, manager of FILO affirms: “In the course of the two days of the event, there 
was a positive climate and the concluding balance of the 38th edition of FILO proves it 
through the numbers. The number of visitors was in line with the preceding editions as well  
as  for  some  exhibitors.  The  buyers  are  always  highly  qualified  and  their  ideas  are 
extremely clear. Hence, there is a continuation of what we call “controlled growth” of FILO. 
From  the last few editions we have dedicated particular attention to the promotion of the 
fair on foreign markets, it is with great satisfaction that we welcome the resumption of our  
collaboration with  the new Ice (the  Agency for  the  promotion of  Italian companies on 
foreign markets). This collaboration is based on three fundamental concepts which have 
always characterized FILO: concrete, professional and efficient.” 

The  central  theme  of  the  38th  edition  of  FILO  was  “Approaches”.  In  the  trend  area, 
designed for an evocative homage to René Gruau, an artist who in his career was able to 
blend the most different aspects of creativity. “Approaches” has been  modelled  according 
to  his  various aspects  with  the  product  proposals  elaborated by Gianni  Bologna.  The 
inaugural round table was the occasion for an interesting exchange between “Approaches” 
that  start  from a  strictly  entrepreneurial  vision  or  pure  “Approaches”  which  give  more 
emphasis to the creative aspects. The discussion was led by Marilena Bolli, president of 
Unione Industriale Biellese, who underlined how the complexity of the Italian situation is 
confirmed by the production data,  “a  note of  optimism comes from the “know-how”  of  
Italian  companies.  The  hope  for  the  growth  of  our  country  must  pass  through 
manufacturing  companies  because  only  in  this  way  can  balanced  development  be 
guaranteed.”



She also added,  “If we ask the government to guarantee us the conditions to be able to 
compete on an equal basis with our competitors, even entrepreneurs will be asked to do 
their  share.   This  is  the time to  go back to  a true entrepreneurial  culture,  which  also  
includes renewed attention to social aspects.” It was in reference to this theme that at the  
conclusion of the round table Bolli  announced that FILO would join “Gomitolo Rosa”, a 
national project supporting the associations involved in the fight against breast cancer, 
using  wool  from  Consorzio  Biella  The  Wool  Company.  Marilena  Bolli  also  reminded 
everyone: “FILO is a model of a winning fair based on the concepts of professionalism,  
concreteness and efficiency. The same values can be identified through active solidarity in  
the initiative of “Gomitolo Rosa” and for this reason FILO has embraced this opportunity 
with great enthusiasm. This is a demonstration of how the attention of entrepreneurs for 
social causes  can be achieved through concrete projects aimed at well defined objectives. 

The satisfaction of the organizers was echoed in the words of the exhibitors.  Roberto 
Rimoldi of Filatura Luisa: “the fair went well and we had a great flux of buyers, not only 
those  with  whom  we  have  a  consolidated  relationship,  but  also  a  number  of  new 
customers. Among our new proposals in this edition are the wool yarns made with our 
special crafting. Our fantasy yarns on our stock service were also greatly appreciated.”
Vincenzo Caneparo of Davifil also confirmed the positive trend of the event. “We worked 
well with numerous qualified buyers, if we also consider this moment of great uncertainty.  
The fair is assuming a well defined expression making it a must event. The only regret is 
that the numerous visitors did not distribute themselves better during the two days of the 
fair, so that we could have dedicated more time to them. As for the products, we aimed 
above all for natural fibres with hemp and mixtures of hemp/cotton. In the collection for  
home furnishings we re-proposed a jute yarn, presented in the typology of  washed and 
waxed yarns, exalting the comfort of jute, thus reducing the coarseness of the yarn  which 
for a long time has penalized this fibre.”
While  Luca Mainardi  of  Marchi e Fildi  underlines that  “the fair  went  well  with  a good 
number of consolidated customers. Our company is specialized in products particularly 
suitable  for  the  summer  season.  We  believe  the  moment  has  come  for  a  definite 
consecration of ecological yarns throughout the whole productive chain all the way to the 
final consumer. The necessity to have products which are environmentally friendly has 
been understood by everyone as well as the need to have products respecting the health 
of those who come into contact with them.”
Positive comments also come from  Angelo Della Porta of  Pozzi Electa:  “We are very 
satisfied, we have had a good number of visitors and not only our usual customers, but  
also new ones and we have seen the return of some buyers who have been missing for a  
few seasons. Everyone seemed to be  qualified and concrete. As usual we presented 
some new mixtures which were greatly appreciated.”

Nicoletta Meriglio of Botto Poala is satisifed with the two days at FILO: “They were days 
of  good work,  during which  we met many customers,  even new ones.  In  this  edition, 
summer yarns were primarily requested, lightly flaked linen-silk, very light wool and also 
some mixtures of wool/silk.”



Vanessa Dell’Armi  of  Techfil-Fil Man Made Group  noted “a good presence of buyers, 
both Italian and foreign, but too concentrated at certain times of the two days. We had  
moments when the stands were very crowded and other moments when it was calmer.  If 
we  take into  account  the  moment  of  great  uncertainty  we  are  having,  the  event  was 
positive, even if the actual outcome will be known when the orders are confirmed.  Among 
the novelties we have proposed, our jaspé yarns made with a paste dyed Lenzing Modal 
fibre were particularly appreciated. 
Bertrand Hogg of Lurex agrees with the “positive flow of visitors. We have been present at 
FILO  for  very  many  years  and  here  we  meet  our  Italian  customers,  who  are  now 
consolidated, and know how to appreciate our very high quality products. In this edition we 
favoured  unsaturated,  whitened  and  pastel  colours  as  well  as  stronger  and  changing 
colours.”
Among the new exhibitors, Roberto  Belloli  of  Antonio  Aspesi concludes “that  on  the 
whole it was a positive event for many buyers who visited our stand in the two days of the 
fair.  Obviously,  it  was  a  first  encounter  that  will  have  to  be  confirmed  in  the  coming  
months. Our company is very careful to satisfy the various needs of customers and for this 
reason in the last few years we have made numerous technological innovations in the 
crafting of our products.” 

The  39th edition of FILO will be held as usual at the Le Stelline Congress Centre in Milan 
on the 20th and 21st of March. 
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